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Our goal is to provide quality inforr@ion to the flat-rolled
steel industry. A

Our survey is by invitation only. We ask companies, mostly
in manufacturing and distribution, to participate.

All responses are kept confidential and are never attributed
to the individual or company responding.

Contact david@steelmarketupdate.com to become a data
provider.
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See your company's
experience reflected in it.

Contact david@steelmarketupdate.com for participation information.
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Manufacturer (OEM)  Service center/  Trading company Steel mill Toll processor Supplier to steel
wholesaler industry



Steel mill lead times by product
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Direction of steel mill lead
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Buyers’ view of mill lead times history
Manufacturers

How would you describe domestic mill lead times for new orders placed right now? | : — = —
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Buyers’ view of mill lead times history
Service centers

How would you describe domestic mill lead times for new orders placed right now?
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Steel mill negotiations
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Steel buyers’ sentiment
Three-month moving average at
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Steel buyers’ future sentin
Down five points to +60

SMU’s future steel buyers’ sentiment inde/
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SMU'’s future SMMA steel buyers’ sentim ont
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Overall demand

How is demand for your products?
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Manufacturer demand
Manufacturers

Demand for your products will

Increase substantially
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Manufacturer demand history

Manufacturers
Demand for your products will over the next three months based on current order ﬂowfs’"f
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Service centers on mangta‘ >tur
Service centers 1/ |
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Service centers on manu
Service centers /
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Hot rolled inflection point
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Manufacturers’ view of service center
Mdnuﬁcturers y .

86%
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Manufacturers’ view of sel
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We see prices increasing from our service centers
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Service center view of selling prices
Service centers / .
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Service center view of selling prices
Service centers /,

[0)
I 7606 82%79% |
20%

CTVTVEE PR VLT VRV AN TRV T 1

55%
47%

34%

169%20%619%21%

19%
| *14%14% 4 50,

5% 4% 4%

Q4 Q1 Q2 Q3 Q4 Q1
322023 2024 2024 2024 2024 2025

12% g0y, 2% 8%



Service center view of selling prices
Service centers p / .

Compared to two weeks ago, how is yo/,,/
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March scrap

Prime scrap prices in March will be:
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Business forecasts
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How did your company perform last m/ |  , /
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Manufacturer purchases.
Manufacturers /

Is your company buying more, less, or th
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Manufacturer purchases h
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Service center releases

Service centers
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Service center releases history
Service centers ’
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Manufacturer and service center inventor
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Manufacturer inventory b
Manufacturers /
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New foreign steel orders




Foreign steel competitiveness

Are your foreign steel suppliers quoting yo/g
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Foreign steel competitiveness

Manufacturers
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Foreign steel competitiveness

Service centers
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Steel mills

Is the current order book at your mill bett

*Limited number of responses to this guestion
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Trading companies

Are you seeing an increase or decrease |
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Trading companies on hof

54 *Limited number of responses to this guestion
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Questions?
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